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Looking for some inspiration from some great entrepreneurs?....read on.
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These extracts are taken from the following:

John C. Lyons and Edward de Bono have written a great book titled "Marketing without money:
How 20 top Australian Entrepreneurs crack markets with their minds". Below are some key
learnings that can be applied to your business.

"Female Entrepreneurs: Leading Australian Businesswomen" by Leiza Clark (2006). New
Holland Publishers (Australia) PTY.Ltd.
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